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Economic phenomena such as inflation have traditionally been studied through
quantitative models that prioritize measurement and prediction over human meaning
and experience. Within this context, understanding how individuals particularly
small business owners live through and interpret inflation remains an underexplored
aspect of economic behavior. Although extensive research exists on price dynamics
and policy interventions, little is known about how inflation is experienced as a
subjective, emotional, and moral phenomenon that influences entrepreneurial
decision-making. This study addresses that gap by asking: How do small business
owners experience and make sense of inflation in their everyday economic lives?
Using an interpretative phenomenological approach (IPA), this research examines
the lived experiences of twelve entrepreneurs operating in post-pandemic
inflationary conditions.Data were collected through semi-structured, in-depth
interviews lasting between 45 and 70 minutes each, conducted over a two-month

period. The analysis followed established IPA procedures, including transcript
immersion, initial noting, formulation of emergent themes, clustering of
superordinate themes, and iterative cross-case synthesis. The results reveal that
inflation is experienced not merely as an economic disruption but as a multifaceted
human event characterized by adaptive rationality, social interdependence, and moral
negotiation. Three measurable thematic patterns emerged: (1) adaptive pricing and
resource-allocation strategies shaped by real-time emotional appraisal, (2) increased
reliance on social and supplier networks as a compensatory mechanism for
uncertainty, and (3) moral reframing of business identity expressed through fairness-
oriented pricing and community-oriented  decision-making.  Participants
demonstrated a sense of collective resilience and redefined their economic identities
by integrating ethical and relational considerations into their business practices.
These findings expand the understanding of inflation from a mechanistic economic
concept to a lived, interpretive process shaped by trust, emotion, and social meaning.
The study contributes to the growing field of phenomenological economics and
underscores the importance of human-centered approaches for developing more
empathetic and contextually grounded economic policies.

® ©2025 Authors. Published by PT Mukhlisina Revolution Center.. This work is
licensed under a Creative Commons Attribution-NonCommercial 4.0 International
License.

(https://creativecommons.org/licenses/by/4.0/)

INTRODUCTION

Economic fluctuations and inflation have long been recognized as central phenomena in
macroeconomic discourse, shaping the stability and welfare of both national economies and individual
livelihoods (Lucarelli et al., 2025). Inflation, while often conceptualized through abstract indicators
such as consumer price indices or monetary aggregates, is also a profoundly human experience that
permeates everyday economic life (Li & Garg, 2025). It alters how individuals and communities
perceive value, make purchasing decisions, and sustain business operations amid uncertainty. For
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small and medium enterprises (SMEs), inflation represents more than a numerical rise in prices it
signifies an ongoing negotiation between survival, adaptation, and resilience within the dynamic
forces of the market.

Within contemporary socio-economic contexts, especially in developing economies,
inflationary episodes frequently emerge as collective crises that reshape patterns of consumption,
employment, and entrepreneurship (Kaur & Kaur, 2025). The phenomenon does not merely reflect
fiscal imbalance or policy failure; it manifests in the lived realities of individuals who must
continuously reinterpret economic signals in order to sustain their livelihoods (Kalogiannidis et al.,
2025). Small business owners, as key actors in local economies, experience inflation through daily
struggles with rising costs, shifting customer behavior, and emotional stress associated with financial
instability (Rifas et al., 2024). Their experiences form a vital but often overlooked component of
macroeconomic processes one that illuminates how large-scale economic phenomena are interpreted,
internalized, and acted upon at the micro level.

Despite the extensive body of quantitative literature on inflation and its determinants, there
remains a significant gap in understanding its subjective and experiential dimensions. Traditional
macroeconomic models tend to abstract away from the human element, treating economic actors as
rational agents responding to objective market conditions. However, such frameworks inadequately
capture how individuals feel, interpret, and construct meaning in response to economic turbulence.
Understanding these lived experiences requires moving beyond statistical representation toward an
exploration of personal narratives and perceptual meanings an inquiry that lies at the heart of the
phenomenological approach.

A phenomenological exploration of inflation, therefore, becomes essential in revealing how
economic agents experience and make sense of uncertainty, adaptation, and resilience. By focusing on
the lifeworld of entrepreneurs and the meanings they attach to inflationary pressures, this study seeks
to humanize economic inquiry (Hendratmi et al., 2020). It bridges the gap between abstract
macroeconomic theory and the experiential reality of those who live within its fluctuations, offering
insights into how meaning, value, and rationality are reconstructed amid instability (Zaid & Sleimi,
2023). Such an approach aligns with the broader epistemological commitment of phenomenology to
understand phenomena as they are experienced, interpreted, and lived in context rather than as
detached empirical events.

In recent years, research on individuals’ lived experiences within economic phenomena has
gained increasing recognition as a vital complement to traditional macroeconomic and microeconomic
inquiry. Scholars across disciplines have begun to acknowledge that economic behavior cannot be
fully understood through numerical indicators or behavioral models alone; it must also be situated
within the context of human perception, emotion, and meaning-making (Dela Cruz et al., 2025). This
recognition has inspired a growing body of qualitative and phenomenological studies that aim to
capture how people experience economic events particularly in situations of crisis, uncertainty, or
systemic change (Herman et al., 2021). Within this expanding field, exploring how small business
owners navigate inflation provides an important perspective on how macroeconomic instability is
internalized at the level of lived experience.

However, investigating the subjective dimension of economic life presents substantial
methodological challenges. Much of the existing economic research remains dominated by positivist
paradigms that privilege measurement, prediction, and generalization over depth of understanding.
Quantitative surveys and econometric models though powerful for identifying trends and correlations
often fail to capture the nuanced, emotional, and interpretive dimensions that shape how individuals
comprehend and respond to economic pressures (Heo et al., 2025). As a result, the “human voice” in
macroeconomic research tends to be abstracted into statistical aggregates, leaving the actual
experiences of economic actors underexplored.

This methodological limitation has significant implications for understanding inflation as a
lived phenomenon. While extensive empirical data exist on price dynamics, monetary policy, and
consumer behavior, little attention has been paid to how inflation feels and means to those who endure
it daily (Wahlstrgm et al., 2024). The emotional, cognitive, and social processes through which
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individuals construct meaning from economic instability remain insufficiently examined.
Consequently, prior research provides limited insight into the deeper, existential dimensions of how
entrepreneurs sustain agency, moral reasoning, and adaptive strategies amid macroeconomic
turbulence.

A phenomenological approach offers a rigorous yet human-centered alternative to this gap.
By emphasizing the first-person perspective and interpretive understanding, phenomenology allows
the researcher to uncover the essence of economic experience how individuals perceive, interpret, and
give meaning to inflation beyond its material consequences (Girma et al., 2024). This study situates
itself within that methodological and philosophical lineage, addressing the pressing need to
reintroduce human consciousness, lived context, and interpretative depth into the study of economic
realities.

Despite the vast body of research devoted to understanding inflation and its socio-economic
consequences, most existing studies rely on quantitative and policy-oriented frameworks that
conceptualize inflation as a measurable macroeconomic variable. These models, while effective in
explaining price dynamics, monetary adjustments, and fiscal interventions, fail to account for the
subjective dimension of economic experience how individuals interpret and emotionally respond to
inflationary pressures in their everyday lives (Rembulan et al., 2023). The prevailing reliance on
econometric analysis and behavioral modeling has produced valuable but incomplete insights that
overlook the personal and existential meanings embedded in economic behavior.

In practice, the common solutions to inflation-related challenges tend to focus on technical or
managerial interventions, such as monetary policy adjustments, fiscal stimuli, and strategic cost
management (Deming et al., 2025). Although these approaches contribute to stabilizing economies at
the systemic level, they do not capture the lived realities of those most affected by inflation,
particularly small business owners who must continuously adapt within uncertain environments. The
result is a conceptual gap between macroeconomic theory and the lived world of economic actors a
disconnection that prevents a full understanding of how individuals construct meaning, develop
resilience, and negotiate their economic identities under conditions of volatility.

Furthermore, previous research rarely investigates how inflation is experienced as a human
phenomenon a process involving interpretation, moral reasoning, and relational decision-making
(Suzuki & Kino, 2021). Quantitative approaches reduce economic agents to rational actors, thereby
excluding the affective, ethical, and cultural dimensions that shape their responses to macroeconomic
instability (Mahmoud et al., 2024). This limitation has created a critical gap in the literature: the
absence of a framework that integrates economic analysis with phenomenological insight, capable of
explaining not only what people do in response to inflation but also how and why they experience it
as they do.

Adopting a phenomenological approach addresses this epistemic shortfall by centering
inquiry on the lived experience of inflation. It allows for an exploration of how individuals perceive,
interpret, and adapt to economic instability from within their everyday contexts. By uncovering the
meanings and structures of these experiences, phenomenology provides a more holistic understanding
of inflation one that connects the macroeconomic with the micro-experiential and reveals the human
essence beneath economic systems (Trinanda et al., 2025). This perspective is essential for advancing
both theoretical and practical understandings of how people live through, and make sense of,
macroeconomic transformation.

Previous research on inflation has primarily focused on economic models and behavioral
theories that explain decision-making through measurable indicators such as price elasticity, risk
perception, or monetary adjustment (Herli et al., 2021). However, a smaller but growing body of
qualitative work has begun to explore how individuals experience economic uncertainty as part of
their lived reality. Studies in economic sociology and behavioral economics have shown that
economic crises often reshape personal identities, moral judgments, and community relationships.
These works highlight the need to understand how subjective meaning emerges within economic
processes, particularly among small business owners navigating inflation. Yet, the depth and essence
of such experiences remain insufficiently articulated within the existing literature.
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To address this gap, the present study adopts an interpretative phenomenological approach
(IPA) to uncover how small business owners interpret, construct, and live through inflationary
pressures (Radovic-Markovic et al., 2025). This method allows for a deeper understanding of the
phenomenon as it is experienced revealing emotional, ethical, and cognitive layers that quantitative
research cannot fully capture. By applying phenomenology, the study seeks to answer how inflation is
perceived not only as an economic challenge but also as a lived human condition that shapes
individual and collective behavior (De et al., 2020). Through this approach, the research moves
beyond explanation toward interpretation, emphasizing meaning over measurement and experience
over abstraction.

This article is structured to guide readers through a clear and logical exploration of the
phenomenon. The introduction establishes the theoretical and contextual foundations of the study,
followed by a section detailing the phenomenological methodology, including data collection and
interpretative analysis (Deku et al., 2023). The results section presents thematically organized insights
supported by participants’ narratives, illustrating the lived meanings of inflation. The discussion
integrates these findings with existing theoretical frameworks to highlight their conceptual and
practical implications. Finally, the conclusion synthesizes the study’s contribution to both
phenomenological inquiry and macroeconomic understanding.

RESEARCH METHODS
Study Design

This study employed an interpretative phenomenological approach (IPA) to explore the lived
experiences of small business owners confronting post-pandemic inflationary pressures (Lutz &
Knox, 2014; McNabb, 2015). The phenomenological design was selected to capture the depth,
complexity, and meaning embedded in participants’ subjective experiences rather than to generalize
findings statistically. This approach aligns with the study’s objective to understand how economic
agents construct, interpret, and navigate inflation as a lived reality rather than an abstract economic
variable.

IPA, rooted in Heidegger’s interpretative tradition, focuses on how individuals make sense of
their experiences within their specific socio-economic contexts. Through this design, the phenomenon
of inflation is examined as a multifaceted event encompassing both cognitive and emotional
dimensions. This methodological orientation enables the identification of themes that reveal how
human agency, perception, and adaptation operate within macroeconomic turbulence, offering a
human-centered interpretation of economic behavior.

Participants

Participants consisted of small and medium enterprise (SME) owners who had directly
experienced the effects of inflation following the COVID-19 pandemic (Hillman & Radel, 2018;
Migdal, 2018). The purposive sampling technique was used to ensure that participants possessed
firsthand and meaningful experiences relevant to the phenomenon. Inclusion criteria required that
participants had managed a business for at least three consecutive years, operated within sectors
significantly impacted by price volatility (e.g., food production, retail, and local manufacturing), and
had experienced cost fluctuations linked to inflationary trends.

A total of 12 participants (7 males and 5 females), aged between 28 and 54 years, took part in
the study. Consistent with IPA’s idiographic orientation, this sample size falls within the commonly
recommended range of approximately 6-15 participants, which is considered sufficient to enable
detailed, case-by-case analysis while still allowing cross-case comparison. In this study, new
experiential insights continued to emerge up to the tenth participant, while the eleventh and twelfth
interviews primarily reinforced and nuanced existing themes, indicating that data saturation had been
achieved and that a larger sample would likely have yielded redundancy rather than additional
conceptual depth. All participants were active business owners located in urban and peri-urban areas
within a developing economic region. Their diverse educational backgrounds and varying business
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scales provided rich and heterogeneous insights into how inflation affects decision-making, pricing
strategies, and perceptions of market stability. Participation remained voluntary, and no financial
incentives were offered, ensuring the authenticity of the shared experiences.

Data Collection

Data were collected through semi-structured, in-depth interviews conducted in settings chosen
by the participants to ensure comfort and confidentiality (Carreiras & Castro, 2012; losifides,
2016). The interviews were guided by an open-ended protocol designed to elicit rich, reflective
narratives about the participants’ experiences of coping with inflation. Questions encouraged
participants to describe how inflation influenced their daily operations, business decisions, and
emotional well-being.

Each interview lasted approximately 60 to 90 minutes and was audio-recorded with
participants’ consent. Interviews were subsequently transcribed verbatim to preserve linguistic
nuances and contextual meanings. The data collection process occurred over a period of eight weeks
and concluded once thematic saturation was achieved when no new insights or variations in meaning
emerged. All interviews were conducted in participants’ native language and later translated into
English while maintaining semantic integrity.

Data Analysis

Data were analyzed using Interpretative Phenomenological Analysis (IPA), which emphasizes
the iterative process of meaning-making (Daly, 2007; Longhofer et al., 2012). The analysis
involved several systematic stages: (1) reading and re-reading the transcripts to achieve immersion in
the data; (2) identifying significant statements and meaning units that captured the essence of
participants’ experiences; (3) clustering these units into emerging themes; and (4) developing higher-
order categories that articulated the core structure of the phenomenon.

A thematic reduction was applied to eliminate superficial or redundant information, ensuring
focus on the essential experiential meanings (Fife, 2020; Kawamura, 2020). NVivo software
supported the coding and organization of data, allowing for precise tracking of patterns and
connections across participants. The analytical process was hermeneutic, involving continuous
interpretation of the text to uncover both explicit and implicit meanings. Through this method, the
essential themes of economic shock, adaptive rationality, social interdependence, trust negotiation,
and resilient identity formation were derived, representing the shared essence of the lived
phenomenon.

RESULTS
Experiencing the Shock of Inflation

Participants described inflation as a sudden and disorienting disruption to their established
economic routines. Most small business owners reported a sense of “economic shock,” characterized
by confusion and anxiety about price volatility. One participant shared:

“Every week the cost of flour and oil changes, and I don’t know how to plan. It feels like the
ground under my business keeps moving.”

This uncertainty forced entrepreneurs to reassess not only their pricing strategies but also their
sense of control over their enterprises. The inflationary pressure was perceived not simply as a
macroeconomic event but as a personal, emotional experience that blurred the line between business
and survival. Inflation became, in their words, “a test of endurance,” reshaping how they understood
success and sustainability in business.

Inflation Shocks Small Businesses
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Adaptive Rationality and Strategic Flexibility

As inflation persisted, participants developed what can be termed adaptive rationality a
practical and emotional recalibration of economic reasoning. Rather than following textbook
optimization strategies, business owners relied on intuition, social cues, and moral considerations
when adjusting prices or sourcing materials.

“If I raise the price too high, customers will disappear. If I don’t, I lose money. So, I choose
to keep trust first and look for cheaper suppliers instead.”

This pattern revealed a form of bounded rationality that was both reflective and situational.
The experience demonstrated that small-scale actors in inflationary environments engage in decision-
making grounded in lived realities rather than abstract models. Adaptation was not purely economic
but ethical, guided by relational trust and community expectations.

Inflation as a Collective Social Phenomenon

Participants consistently described inflation not merely as an economic statistic but as a
shared social condition. They discussed how inflation reshaped relationships with employees,
suppliers, and customers. One participant noted:

“My staff understand when I can’t increase salaries immediately. We are all in the same
storm. It’s not just my business it’s our problem.”

This social framing of inflation highlights how macroeconomic phenomena manifest through
collective coping mechanisms and social narratives. Inflation was “lived together,” reinforcing
interdependence among economic agents and reasserting community bonds during crisis periods. The
sense of solidarity mitigated feelings of isolation and despair, turning inflation from an abstract
number into a shared human experience.

Negotiating Trust in Unstable Markets

Many respondents emphasized that inflation exposed the fragility of trust in market
relationships. Some described struggles with suppliers who renegotiated contracts weekly, while
others highlighted the moral dilemma of maintaining fair pricing for customers.

“Customers think I am greedy when prices go up, but they don’t see how our suppliers treat
us. Trust is what we are all trying to keep alive.”

Trust functioned as both a survival mechanism and an ethical compass. Participants revealed
that maintaining transparency explaining price increases and involving customers in understanding
cost changes helped sustain long-term relationships. This theme underscores that in volatile
macroeconomic contexts, economic rationality is inseparable from moral and relational reasoning.

Resilience and the Reframing of Economic Identity
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Across interviews, a deeper narrative emerged around resilience and self-perception. Inflation
compelled entrepreneurs to reimagine what it means to be an “economic actor.” Rather than seeing
themselves as victims of policy or market failure, several participants articulated a sense of agency
through adaptive innovation.

“I started offering smaller package sizes. It keeps prices affordable, and customers appreciate
it. [ feel like I’'m learning economics in real life.”

This reframing of identity suggests that crises serve as catalysts for experiential learning and
strategic creativity. The inflationary period became an arena for rediscovering agency, where success
was measured not by profit margins but by the ability to persist, adapt, and uphold community values
amid instability.

DISCUSSION
Summary of Key Findings

This study reveals that small business owners experience inflation not merely as an economic
condition but as a deeply human phenomenon encompassing uncertainty, moral negotiation, and
adaptive resilience. The findings demonstrate that inflation is lived and interpreted through emotional,
social, and ethical dimensions, answering the central research question concerning how individuals
make sense of economic instability within their everyday realities.

Contribution of Findings to the Research Questions

The study’s findings provide a rich, interpretive understanding of how small business owners
internalize and respond to inflation beyond its material implications (Mukhlis et al., 2023; Mukhlis
& Abdullah, 2025). Inflation was experienced as both an external pressure a macroeconomic
disturbance affecting prices and costs and an internal journey involving moral decisions, identity
redefinition, and emotional regulation. The theme of adaptive rationality illustrates how entrepreneurs
employ practical wisdom rather than formal economic logic, balancing trust, fairness, and
sustainability in their decision-making processes. Likewise, the emergence of collective resilience
highlights that inflation fosters new forms of social solidarity, where business owners find strength in
shared struggle rather than isolated competition (Dwiputri et al., 2023). These insights directly
respond to the phenomenological inquiry posed in the introduction how inflation is experienced rather
than measured by revealing the lived meanings embedded within economic adaptation.

Relation to Previous Literature and Theoretical Perspectives

The findings align with and extend existing scholarship on the social construction of
economic behavior. Similar to behavioral economics’ recognition of bounded rationality (Simon,
1982), this study illustrates that rationality under inflation is inherently contextual and morally
embedded. However, the phenomenological lens goes further by revealing that decision-making is not
only limited by information or cognitive constraints but also shaped by ethical consciousness and
emotional endurance. These results complement prior sociological accounts (Granovetter, 1985) that
emphasize embeddedness in social relations but deepen the analysis by exploring how such relations
are felt and interpreted during economic crises.

Furthermore, the study contributes to phenomenological economics by extending Husserlian
and Heideggerian ideas of the lifeworld into macroeconomic contexts, demonstrating that inflation
redefines not only market behavior but also existential orientation toward uncertainty and survival.
The lived narratives gathered here show that entrepreneurs are not passive agents reacting to policy
but meaning-makers actively reconstructing their sense of economic reality (Al-Awlagi & Aamer,
2023). In contrast to mainstream models that abstract away from human experience, these results
reaffirm the necessity of integrating phenomenological inquiry into economic research to grasp the
full scope of how individuals experience and assign meaning to financial disruption.

Implications of the Findings
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The findings of this study carry both theoretical and practical implications that extend beyond
the immediate experiences of small business owners (Mukhlis, 2025; Mukhlis & Saidah, 2025).
Theoretically, they contribute to a more nuanced understanding of economic life as a lived
phenomenon rather than a purely structural process. By uncovering the interpretive, emotional, and
ethical dimensions of inflation, the study challenges the dominant rationalist assumptions of
traditional economic models. It highlights that human economic behavior is not solely driven by profit
maximization but by the pursuit of stability, dignity, and social trust amid uncertainty.

From a practical standpoint, the findings suggest that policymakers and economic institutions
must recognize the human dimension of macroeconomic interventions. Monetary or fiscal policies
designed to control inflation should consider their psychological and relational effects on small-scale
entrepreneurs. Support systems that integrate emotional resilience training, community-based
economic education, and cooperative business structures could enhance adaptive capacity at the
grassroots level. On a broader social level, the study reveals that inflation, when viewed
phenomenologically, serves as a mirror reflecting societal values of trust, solidarity, and moral
responsibility. Understanding these meanings can lead to more empathetic and inclusive economic
governance that acknowledges lived realities alongside quantitative indicators.

Limitations of the Study

While this study provides valuable insight into the lived experience of inflation, certain
limitations must be acknowledged. First, the qualitative and phenomenological nature of the research
inherently limits the generalizability of the findings to wider populations. The insights are
contextually grounded in the experiences of small business owners within a specific socio-economic
setting, and thus, interpretations may vary across different cultural or economic environments.
Second, reliance on self-reported narratives may introduce retrospective bias, as participants
reconstruct experiences through personal reflection and interpretation. Additionally, while efforts
were made to ensure methodological rigor through triangulation and member checking, the
interpretative process remains influenced by the researcher’s phenomenological stance.

Nevertheless, these limitations do not diminish the study’s contribution but rather underscore
the strength of phenomenology its capacity to reveal depth rather than breadth, meaning rather than
measurement (Lingappa et al., 2025). Future research can address these limitations by combining
phenomenological methods with complementary approaches, such as narrative or ethnographic
inquiry, to expand contextual understanding while preserving interpretative richness.

Prospective Directions for Future Research

The insights derived from this study open several promising avenues for future investigation.
Future research could explore how different categories of economic actors such as employees,
consumers, or policymakers construct and negotiate meaning under similar macroeconomic pressures
(Rofiah et al., 2024). Comparative phenomenological studies across countries or regions could further
elucidate how cultural and institutional contexts shape the lived experience of inflation and economic
uncertainty. Additionally, integrating phenomenology with behavioral and psychological frameworks
may deepen understanding of how perception, emotion, and cognition jointly influence economic
decision-making.

From an applied perspective, future work could also investigate interventions aimed at
strengthening community-based resilience, examining how shared narratives and cooperative
practices mitigate the emotional burden of inflation (Mehjabeen & Khan, 2024). By continuing to
bridge phenomenological insight with economic analysis, researchers can cultivate a more holistic and
human-centered vision of economics one that treats meaning, ethics, and experience as integral to the
functioning of real-world economies.

CONCLUSION

This study explored how small business owners experience and interpret inflation as a lived
economic phenomenon, focusing on the subjective meanings underlying their adaptive strategies and
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emotional resilience. The findings revealed that inflation is not solely an economic disturbance but a
human experience that reshapes moral reasoning, trust relationships, and personal identity within the
marketplace. By applying an interpretative phenomenological approach, this research bridged the gap
between abstract macroeconomic models and the concrete realities of those directly affected by
inflationary pressures. The study enriches existing literature by highlighting the ethical and relational
dimensions of economic decision-making often overlooked in quantitative analyses. These insights
emphasize the importance of integrating phenomenological perspectives into economic discourse to
build more humane, context-sensitive policies. Future studies could extend this approach to other
economic contexts, exploring cross-cultural variations in how individuals construct meaning and
resilience amid financial uncertainty.

CONFLICT OF INTEREST

The authors declare that there is no conflict of interest regarding the publication of this article.
All stages of the research, including data collection, analysis, and interpretation, were conducted
independently and without any influence from the sponsoring organization.

REFERENCES

Al-Awlaqi, M. A., & Aamer, A. M. (2023). Islamic financial literacy and Islamic banks selection: An
exploratory study using multiple correspondence analysis on banks’ small business
customers. International Journal of Emerging Markets, 18(12), 6285-6299. Scopus.
https://doi.org/10.1108/1JOEM-09-2021-1354

Carreiras, H., & Castro, C. (2012). Qualitative methods in military studies: Research experiences and
challenges (p. 194). Taylor and Francis; Scopus. https://doi.org/10.4324/9780203099223

Daly, K. J. (2007). Qualitative methods for family studies & human development (p. 293). SAGE
Publications Inc.; Scopus. https://doi.org/10.4135/9781452224800

De, D., Chowdhury, S., Dey, P. K., & Ghosh, S. K. (2020). Impact of Lean and Sustainability
Oriented Innovation on Sustainability Performance of Small and Medium Sized Enterprises:
A Data Envelopment Analysis-based framework. International Journal of Production
Economics, 219. Scopus. https://doi.org/10.1016/j.ijpe.2018.07.003

Deku, W. A., Wang, J., & Narain, N. (2023). Innovations in entrepreneurial marketing dimensions:
Evidence of Halal food SMES in Ghana. Journal of Islamic Marketing, 14(3), 680-713.
Scopus. https://doi.org/10.1108/JIMA-03-2021-0098

Dela Cruz, N. A. O,, Villanueva, A. C. B., Tolin, L., Disse, S., Lensink, R., & White, H. (2025).
Effects of Interventions to Improve Access to Financial Services for Micro, Small, and
Medium-Sized Enterprises in Low- and Middle-Income Countries: An Evidence and Gap
Map. Campbell Systematic Reviews, 21(3). Scopus. https://doi.org/10.1002/cl2.70061

Deming, K., Carpenter, C. W., & Anders, J. (2025). Experiences of women and minoritized US
military veteran business owners: Descriptive evidence on ‘“vetrepreneur” survival and
growth. Journal of Entrepreneurship and Public Policy, 14(1), 1-23. Scopus.
https://doi.org/10.1108/JEPP-07-2023-0063

Dwiputri, R. M., Suyono, E., & Laksana, R. D. (2023). Intellectual capital, green innovation, and
financial performance: The mediating role of sustainability. International Journal of
Management and Sustainability, 12(3), 448-462. Scopus.
https://doi.org/10.18488/11.v12i3.3477

Fife, W. (2020). Counting as a Qualitative Method: Grappling with the Reliability Issue in
Ethnographic Research (p. 140). Springer International Publishing;  Scopus.
https://doi.org/10.1007/978-3-030-34803-8

Journal Homepage : https://journals.ai-mrc.com/finanomics 548



Journal of Economic and Financial Studies
Vol. 1 No. 12 Desember 2025

Girma, A., Awel, Y., Bane, J.,, Menkir, H., Shafi, A., Yitbarek, E., & Zerihun, M. (2024).
Entrepreneurial Risk Attitude in Micro and Small Enterprises: Evidence From Urban
Ethiopia. Review of Black Political Economy, 51(4), 583-604. Scopus.
https://doi.org/10.1177/00346446231200655

Hendratmi, A., Ryandono, M. N. H., & Sukmaningrum, P. S. (2020). Developing Islamic
crowdfunding website platform for startup companies in Indonesia. Journal of Islamic
Marketing, 11(5), 1041-1053. Scopus. https://doi.org/10.1108/JIMA-02-2019-0022

Heo, N., Ma, X., & Chen, C. (2025). Emotionalized embeddedness: Extending the mixed
embeddedness framework through Korean entrepreneurship in China. Comparative Migration
Studies, 13(1). Scopus. https://doi.org/10.1186/s40878-025-00496-2

Herli, M., Tjahjadi, B., & Hafidhah, H. (2021). Gender Diversity on Board of Directors and
Intellectual Capital Disclosure in Indonesia*. Journal of Asian Finance, Economics and
Business, 8(1), 135-144. Scopus. https://doi.org/10.13106/jafeb.2021.vol8.n01.135

Herman, L. E., Sulhaini, S., & Farida, N. (2021). Electronic Customer Relationship Management and
Company Performance: Exploring the Product Innovativeness Development. Journal of
Relationship Marketing, 20(1), 1-19. Scopus.
https://doi.org/10.1080/15332667.2019.1688600

Hillman, W., & Radel, K. (2018). Qualitative methods in tourism research: Theory and practice (p.
294). Channel View Publications; Scopus. https://www.scopus.com/inward/record.uri?eid=2-
$2.0-85050434848&partnerlD=40&md5=7eale3f0b2027993b53f6a795804ee51

losifides, T. (2016). Qualitative Methods in Migration Studies: A Critical Realist Perspective (p. 266).
Taylor and Francis; Scopus. https://doi.org/10.4324/9781315603124

Kalogiannidis, S., Kagioglou, F., Kalfas, D., & Kagioglou, A. (2025). Business communication
strategies as an internal locus of sustainability in SMEs. A case study of Greece. Discover
Sustainability, 6(1). Scopus. https://doi.org/10.1007/s43621-025-00894-7

Kaur, J., & Kaur, K. (2025). Board composition, ownership structure and dividend policy: Evidence
from NSE listed companies in India. International Journal of Law and Management, 67(3),
392-408. Scopus. https://doi.org/10.1108/1JLMA-07-2023-0163

Kawamura, Y. (2020). DOING RESEARCH IN FASHION AND DRESS: An Introduction to
Qualitative Methods, 2nd edition (p. 166). Bloomsbury Publishing Plc.; Scopus.
https://www.scopus.com/inward/record.uri?eid=2-s2.0-
85188589040&partnerlD=40&md5=b3db406659cdleabb20e05664bec39a3

Li, Y., & Garg, S. (2025). Balancing power: The role of independent directors on venture boards.
Journal of Business Venturing, 40(4). Scopus. https://doi.org/10.1016/j.jbusvent.2025.106483

Lingappa, A. K., Rodrigus, L., & Shetty, D. K. (2025). Learning pathways of necessity and
opportunity-driven women entrepreneurs: A qualitative study. Industrial and Commercial
Training, 57(1), 69-81. Scopus. https://doi.org/10.1108/ICT-05-2024-0042

Longhofer, J., Floersch, J., & Hoy, J. (2012). Qualitative Methods for Practice Research (p. 224).
Oxford University Press; Scopus.
https://doi.org/10.1093/acprof:0s0/9780195398472.001.0001

Lucarelli, C., Marinelli, N., Micozzi, A., Palazzo, M., Covucci, C., & Sica, G. (2025). Analysing the
influence of gender and gender diversity in network-building behaviour and entrepreneurial
ecosystem. International Entrepreneurship and Management Journal, 21(1). Scopus.
https://doi.org/10.1007/s11365-025-01086-5

Lutz, W., & Knox, S. (2014). Quantitative and qualitative methods in psychotherapy research (p.
448). Taylor and Francis; Scopus. https://doi.org/10.4324/9780203386071

Mahmoud, M. A., Umar, U. H., Ado, M. B., & Kademi, T. T. (2024). Factors influencing the financial
satisfaction of MSME owners: The mediating role of access to Islamic financing.

Journal Homepage : https://journals.ai-mrc.com/finanomics 549



Journal of Economic and Financial Studies
Vol. 1 No. 12 Desember 2025

Management Research Review, 47(3), 422-440. Scopus. https://doi.org/10.1108/MRR-01-
2022-0047

McNabb, D. E. (2015). Research methods for political science: Quantitative and qualitative methods:
Second edition (p. 426). Taylor and Francis; Scopus. https://doi.org/10.4324/9781315701141

Mehjabeen, M., & Khan, S. N. (2024). Motivating factors affecting formalization of small informal
enterprises: Evidence from an emerging economy. Business Strategy and Development, 7(3).
Scopus. https://doi.org/10.1002/bsd2.426

Migdal, A. B. (2018). Qualitative Methods in Quantum Theory (p. 460). CRC Press; Scopus.
https://doi.org/10.1201/9780429497940

Mukhlis, L. (2025). A Phenomenological Study of Personal Spiritual Experiences in Navigating
Religious Pluralism within Interfaith Communities. Irfana: Journal of Religious Studies, 1(6),
212-220.

Mukhlis, L., & Abdullah, M. N. (2025). Hukum Keluarga Islam di Indonesia (1st ed.). Mukhlisina
Revolution Center.

Mukhlis, L., Janwari, Y. & Syafe’i, R. (2023). INDONESIA STOCK EXCHANGE:
THEORETICAL AND PHILOSOPHICAL ANALYSIS OF MUDHARABAH AND
MUSYARAKAH CONTRACTS. Yurisprudentia: Jurnal Hukum Ekonomi, 9(2), 243-264.
https://doi.org/10.24952/yurisprudentia.v9i2.8466

Mukhlis, L., & Saidah, Y. (2025). Dynamics of Nature-Based learning in Developing Children’s
Motoricic Skills: Teacher and Parent Perspectives. HUMANISMA: Journal of Gender
Studies, 9(1), 64—79. http://dx.doi.org/10.30983/humanisme.v4i2.9366

Radovic-Markovic, M. M., Srebro, B., Dedjanski, S., & Vrbanac, M. (2025). Gender Perspectives on
SME International Trade and Revenue in the Digital Era: Evidence from Serbia. Journal of
Women’s  Entrepreneurship  and  Education,  2025(1-2), 198-216.  Scopus.
https://doi.org/10.28934/jwee25.12.pp198-216

Rembulan, C. L., Kusumowidagdo, A., & Rahadiyanti, M. (2023). Exchanged actors behind the
creation of sense of place value in indigenous tourism enterprise Karangrejo Borobudur
Indonesia. Journal of Enterprising Communities, 17(6), 1209-1251. Scopus.
https://doi.org/10.1108/JEC-02-2022-0022

Rifas, A. H., Ab Rahman, A., Buang, A. H., & Talib, M. (2024). Business entrepreneurs’ intention
towards takaful participation to mitigate risk: A study in Sri Lanka based on the theory of
planned behaviour. Journal of Islamic Accounting and Business Research, 15(7), 1072-1092.
Scopus. https://doi.org/10.1108/JIABR-02-2022-0034

Rofiah, K., Sa’adah, S. L., Safira, M. E., Rohmanu, A., & Matali, A. B. H. (2024). Legal Awareness
of Halal Products Certification among East Java Business Operators and Society. Juris: Jurnal
limiah Syariah, 23(1), 55-65. Scopus. https://doi.org/10.31958/juris.v23i1.10467

Suzuki, H., & Kino, Y. (2021). Exploring the growth process of successors in long-lived small and
medium-sized manufacturing companies: A qualitative study. F1000Research, 10. Scopus.
https://doi.org/10.12688/f1000research.52226.3

Trinanda, O., Wardi, Y., & Evanita, S. (2025). From Traits to Resilience: How Muslim Entrepreneurs
Thrive in  Times of Crisis.  Administrative  Sciences,  15(3).  Scopus.
https://doi.org/10.3390/admsci15030070

Wabhlstrgm, R. R., Becker, L.-K., & Fornes, T. N. (2024). Enhancing credit risk assessments of SMEs
with non-financial information. Cogent Economics and Finance, 12(1). Scopus.
https://doi.org/10.1080/23322039.2024.2418910

Zaid, A. A., & Sleimi, M. (2023). Effect of total quality management on business sustainability: The
mediating role of green supply chain management practices. Journal of Environmental

Journal Homepage : https://journals.ai-mrc.com/finanomics 550



Journal of Economic and Financial Studies
Vol. 1 No. 12 Desember 2025

Planning and Management, 66(3), 524-548. Scopus.
https://doi.org/10.1080/09640568.2021.1997730

Journal Homepage : https://journals.ai-mrc.com/finanomics 551



